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he gross national product measures neither our wit nor our courage, 
neither our wisdom nor our learning, neither our compassion nor our  

 devotion to country.  It measures everything, in short, except that  
 which makes life worthwhile; and it can tell us everything about  
 America – except whether we are proud to be Americans.” 

Let us aspire to shift the foundations of this economic system.  With media 
as it is, we risk focusing so much on what has been “lost” that we fail to 
see that something new may have stumblingly been found.  

___________ 

n 2010 shareholder advocacy was a particularly bright spot for 
Newground.  We had success with TJX regarding their stores’ energy 

efficiency, with Microsoft and Starbucks on disclosure of political 
spending, with Plum Creek on fair vote-counting and shareholder 
democracy, and – importantly – with McDonald's on reducing pesticides.  

In recent weeks we filed eight new shareholder proposals with:     
Amazon, Berkshire Hathaway, Boeing, Chevron, Massey Energy, 
Nordstrom, Plum Creek, and Time Warner.  

___________ 

cDonald's.  Last year we filed a proposal asking the co. to assess 
its pesticide use – because they are the world’s largest buyer of 

potatoes, and potatoes are a particularly pesticide-intensive crop.         
It was an important question that Newground wanted put on the table. 

First challenging our proposal at the SEC, the company soon moved to 
dialogue.  They then agreed to study pesticide use in their potato supply 
chain, using integrated pest management best-practices found globally. 

McDonald’s met each timeline early, and conducted the pilot project with 
roughly 30% of its US suppliers. A few weeks ago the company 
reported that in 2011 they will roll it out to 100% of their potato 
suppliers; they have already introduced it to their European, Canadian, 
and Asian consortiums; and they want to do the same thing for every one 
of their other agricultural crops – lettuce, tomatoes, onions… 

Finally, the company declared that this should not be a McDonald's-only 
initiative, but an industry-wide one.  They are taking the lead in moving 
the global industry.  None of this would be happening if, rather than 
engage, Newground had sold its McDonald's stock and walked away. 

___________ 

very client can take pride knowing that they have directly supported 
this work – which Newground does pro-bono on behalf of community 

and environmental organizations nationwide.  Thank you for your vision! 

 Together, we are making the world a better place. 

~ ~ ~ 
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